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Having history of many years, special section, a kind of distinctive media 
product, got more attention than before. The reason for this phenomenon not 
only was that it was created adapting to trends of industrial development, but 
also it was an important role in media management. Therefore, it was trends 
for metropolitan newspaper to promote special section. The result of literature 
review showed that research about this area was mainly focus on experience 
of publisher and manager. On the other hand, there was lack of systemic 
analysis and support of solid data. 
Research contained mainly three parts. Firstly, basing on the literature 
review, the author introduced the development of special section, supplying 
social background, realistic soil, and theoretic foundation to the research. 
Secondly, taking methodology of contents analysis, the author collected 
material from real estate special section of three pieces of major newspaper in 
Beijing, from aspects of contents and advertisement, in order to show an 
objective view about reality and problems in industrial weekly, which took 
real estate special section as representative. The result showed that the special 
section worked as an important role in news reporting, social serving, and 
events planning, in order to be attractive to readers and the corporations. The 
mode of advertisement management has been changed from simply ad. selling 
to IMC. But some problems, such as crisis of confidence and homogeneity, 
affected the development of the special section. In the last part, the author 















Some suggestion was provided. 
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